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THREE SHOWS, ONE LOCATION, COUNTLESS NEW RESOURCES

MARKET SQUARE MOVES TO GREATER PHILADELPHIA EXPO CENTER TO BRING EVERYTHING UNDER ONE ROOF FOR FEBRUARY 2010 EDITION 

ATLANTA, GA (October 19, 2009) – Responding to industry demand from buyers and exhibitors alike for a more buyer friendly market schedule, as well as a single location and consolidated floor plan for shows, Market Square has moved to the Greater Philadelphia Expo Center to co-locate with Urban Expositions’ Market Place Show.  Together, Market Square’s The Market Place, The Buyers Cash & Carry and Grass Roots events will present an unrivaled, unified selection of order-writing, immediate delivery and American artisan designs to offer a truly cost-effective, convenient and easy-to-work atmosphere for buyers and exhibitors alike.  

“By jointly promoting our show with Market Square, we will both be able to finally deliver what the industry has been asking for – everything on one floor, under one roof and within one date pattern,“ explains Doug Miller, president, Urban Expositions. “There’s strength in numbers and by working together, we will be able to secure the best prices at area hotels, build an even stronger exhibitor base, and strengthen our marketing messages to attract even more retailers to this expanded buying opportunity. It’s a win-win for everyone.”
“Our buyers and exhibitors will no longer have to deal with separate floor plans, different locations and staggered dates for the order-writing and cash and carry components of this industry’s shows,” adds Kathy Goodrich, show promoter, Market Square, Inc.

· Market Square’s The Market Place – Order-Writing:
      Expected to feature hundreds of booths, the 2010 edition of The Market Place offers retailers 

a vast selection in virtually every category, including: Americana, antiques, apparel, baskets,  

books, candles, collectibles, dolls, dried florals, folk art, furniture, garden, greeting, handcrafted, 

jewelry, made in the USA, potpourri, pottery, primitives, quilts, toys and much more.

· Market Square’s The Buyers Cash & Carry – Immediate Delivery:

The Buyers Cash & Carry features eye-catching originals, folk art, museum quality replicas,  

country collectibles and handcrafted furniture for immediate delivery. For added convenience, 

this show also offers a new Made in America section, as well as shopping carts and loading 

assistance

· Market Square’s Grass Roots Show: 
This invitational show will celebrate exclusive American Artists, featuring many artisans that 

have seeded Market Square’s earliest roots
BUYER SERVICES & EVENTS

The combined event also offers many business-building and money saving programs and events for retailers including:

Free Educational Seminars:  

Buyers are invited to attend free programs led by Susan Wagner, editor, Country Business magazine on Saturday, February 6 and Sunday, February 7 including:

Saturday, February 6, 2010-

Appealing to the New Consumer: How to Become Invaluable to Today's Shopper
3 p.m.
The recession has changed the way consumers shop. Although more conservative in their spending habits, today’s customers will still open their pocketbooks if they see the value in the merchandise and the buying experience. Learn how to reach these new shoppers and become the go-to store that customers can’t live without.

Sunday, February 7, 2010-
Using Social Marketing to Connect with Today's Shoppers
11 a.m.
Do you Facebook? Blog? Tweet? If not, you’re missing out on innovative and essentially inexpensive ways to reach today’s savvy shoppers. In this seminar, you’ll learn creative, out-of-the-box ways you can use social networks and viral marketing to enhance your business and bring in more customers.

Show Party & Silent Auction

Join us on the show floor towards the end of the day on Saturday, February 6 to enjoy a sampling of food and drink from area restaurants.  In addition, bid on stunning artwork designs from exhibiting companies as part of the Silent Auction to benefit the Craft Emergency Relief Fund (CERF).  CERF helps strengthen and support the careers of craftsmen and artists through business and career-strengthening programs, emergency relief support, advocacy and research. 
Goody Bag Giveaway- The first 100 buyers to arrive on Saturday, February 6 and Sunday, February 7 will receive goody bags filled with free product samples from many of the show’s exhibitors.   
Hotel Rates Starting as Low as $39- As part of the combined marketing effort, Urban Expositions and Market Square have bought down rates at some area hotels to be able to offer buyers rooms starting as low as $39.   To take advantage, visit www.giftshowhotels.com or call 800.262.9974

Free Parking, Shuttles, Area Amenities -- Just minutes from the King of Prussia mall area, the Greater Philadelphia Expo Center is surrounded by a wide variety of hotels and restaurants.  Thousands of free, on-site show parking spaces, discounted hotels, complimentary shuttle service to and from the show and select hotels, and a host of other amenities promise to keep buying trip costs down. 

SHOW FACTS:

Saturday, February 6 – Monday, February 8, 2010

Featuring Cash & Carry: Saturday, February 6, - Sunday, February 7, 2010

Featuring Grass Roots: Saturday, February 6, - Sunday, February 7, 2010

SHOW HOURS:

Saturday, February 6 

8 a.m. –  6 p.m.  Cash & Carry

8 a.m. –  6 p.m.  Grass Roots

10 a.m. – 6 p.m.  Order-Writing

Sunday, February 7

9 a.m. – 2 p.m.  Cash & Carry

9 a.m. – 6 p.m.  Grass Roots

9 a.m. – 6 p.m.  Order-Writing

Monday, February 8 (Order-Writing Only)

9 a.m. – 5 p.m.

WHERE:

The Greater Philadelphia Expo Center

100 Station Ave

Oaks, PA 19456

MORE INFO 

BUYER: 

For buyer information or to pre-register, attendees should call 717-796-2377/ mktsqr@epix.net or visit www.marketsquareshows.com

EXHIBITOR:

For exhibitor information on the Market Place Show, contact Jeannie Dorchak at 678. 678.370.0340 or jdorchak@urban-expo.com or Marilyn McGriff at 678.370.0362 or mmcgriff@urban-expo.com.  Visit www.marketplaceshow.com ; for Market Square’s Buyers Cash & Carry and Grass Roots shows, contact Market Square at www.marketsquareshows.com or 717.796.2377.
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