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JULY 09 PHILADELPHIA GIFT SHOW EXPANDS TO INCLUDE 
NEW PRODUCT CATEGORY AND 
IMMEDIATE DELIVERY ‘SHOW-WITHIN-A-SHOW”

July 19-22, 2009 Edition to Put Spotlight on New Candy, Gourmet, Specialty Foods & Confection Resources and Treasures To Go, A New Immediate Delivery Jewelry and Fashion Accessories Show 
ATLANTA (April 7, 2009) –Already the largest regional gift show in the nation, the July 19-22, 2009 Philadelphia Gift Show at the Greater Philadelphia Expo Center in Oaks, PA will expand to feature even more new resources, including new candy, gourmet, specialty food and confection lines, as well as Treasures To Go, a new “show within a show” featuring a wide array of jewelry and fashion accessories available for immediate delivery to the trade.  

These new additions, together with the show’s tremendous selection, convenient location, inexpensive hotels, free parking and easy access provide retailers from throughout the Mid- Atlantic and Tri-State regions with a cost-effective, convenient way to restock best-sellers and gear up for the crucial 3rd and 4th quarter selling seasons.
“ We’re always looking to add new product categories and show features like these that can complement the Philadelphia Gift Show’s extensive selection and offer new avenues of profit to our retailers,” explains Doug Miller, president, Urban Expositions, producers and managers of the Philadelphia Gift Show.  “It’s just one more way we’re making sure that the region’s buyers can explore all the lines, new introductions and best-sellers they would find at a national show – without spending significant amounts of time and travel dollars to do so.”   

Show highlights include:
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Candy, Gourmet, Specialty Foods & Confections – In an effort to bring retailers even more products that consistently deliver add-on, impulse and gift basket sales, the summer edition will put the spotlight on candy, gourmet, specialty foods and confections.  Retailers will find a number of new resources, including. Candy, Chocolate, Gourmet Specialty Items, Nuts, Fudge, Cookies, Coffee, Candy Making, Supplies & Equipment, Packaging Supplies, Containers and more.

Treasures To Go – A new “show-within-a-show, ” Treasures To Go offers retailers yet another great add on sales opportunity.  Offering a tremendous selection available for immediate delivery to the trade, this new show includes fine jewelry, fashion jewelry, fashion accessories, gold, silver, platinum, precious and semi-precious gems, handbags, sunglasses, luggage, hair accessories and more.
Tremendous Product Selection
With thousands of lines from some of the biggest names in the business, every major sales representative organization in the region will be at the July 2009 show. The Philadelphia Gift Show offers retailers a vast selection in virtually every category, including: handcrafted, general giftware, decorative accessories, greeting cards, paper goods, stationery, tabletop, gourmet, country crafts, collectibles, fashion accessories, toys and games, garden gifts, seasonal items, designer/artisan items and countless others. 

Handcrafted Returns – Back by popular demand, the Philadelphia Gift Show’s popular Handcrafted section brings together artisans and designers showcasing fine and fashion jewelry, 

wood, metal, ceramic and glass designs, fashion accessories, home furnishings and  accessories, prints and other handmade items. 
Goody Bag Giveaway 

The first 150 buyers to arrive on Monday, July 20 and Tuesday, July 21 will receive a special tote bag full of free gifts from many of the shows exhibitors.  
Free Business-Building Seminar Series
All registered buyers and exhibitors are invited to attend a wide array of free business-building seminars hosted by industry experts.  See schedule below:

Sunday, July 19, 2009:
Is Retailing Success Really Possible Today? Let’s Count the Ways!

Speaker:  Marilyn Nason, contributing editor, Giftware News
9:30AM-10:30AM
Explore proven key business basics critical for today’s retailers to consider to remain competitive, garner your share of discretionary dollars and profitably reach your retailing goals. 

GOURMET GIFT BASKETS THAT CUSTOMERS WANT NOW
Speaker: Shirley Frazier, author, The Gift Basket Design Book

11:30AM- 12:30PM
Why settle for individual candy sales when gift baskets guarantee higher profits? Let Shirley Frazier, author and gift basket expert, show you how to create beautiful gifts and baskets quickly and sell them just as fast. You'll see samples of gourmet baskets you can easily make and learn about marketing and pricing. If gift baskets are a great fit in your store, this seminar is for you.

Monday, July 20, 2009:
What is Social Media and How Can You Use it To Increase Business?

Speaker: Brian Linton, founder, Sand Shack LLC, entrepreneur, blogger, and industry insider.

9:30AM- 10:30AM
Social Media! This term is in the news, on the web, and just about everywhere you turn nowadays. But what exactly is social media, and what’s the big deal about it? Blogs, Facebook, and Twitter are just a few of the social media tools that have revolutionized the way the world communicates.  In this seminar we will explore what social media is and how your business, no matter its size or industry, can use these low cost, virtually free, tools to increase your Internet presence and improve interactions with customers – and most importantly, look at how implementing a social media campaign can increase your sales both on and offline.

Make The Internet Work For You!  Extend Your Sales With An Online Store.

Speaker: Derek Griffin, owner, Speartek

1:30PM – 2:30PM
It’s hard work selling products to your customers, so why not let the internet do some of the work for you?  By setting up an online store and putting your products online for your customers to see and order, you can increase your revenue without the additional expenses of a new physical location.  Join Derek Griffin as he takes the guesswork out of establishing your company online and start growing your bottom line today!
Hotel Rooms Starting As Low as $39! 
Buyers can take advantage of substantially discounted rates – starting as low as $39.   To make a reservation, call Connections at 1.800.262.9974 or visit www.giftshowhotels.com. Retailers are encouraged to book early as discounted hotel room blocks fill quickly. 

Free Parking

Conveniently located in near the King of Prussia area, the Philadelphia Gift Show is easily accessible from all major highways.  For added buyer convenience, parking at the Greater Philadelphia Expo Center is free.

Exhibitor/Attendee Information

For exhibitor information, contact Shelley Fulghum or Jeannie Dorchak, Urban 

Expositions, 1690 Roberts Blvd., NW, Ste 111, Kennesaw, GA 30144. Phone -678.285.3976, fax 

– 678.285.7469, email: sfulghum@urban-expo.com or jdorchak@urban-expo.com .  For show information or to pre-register, attendees call Buyer Relations Representative Amanda Berry at 678.285.3976, email at aputman@urban-expo.com or visit www.philadelphiagiftshow.com 

Urban Expositions is the leading producer of regional gift, souvenir and resort merchandise shows.  For more information about the Philadelphia Gift Show or other shows produced and managed by Urban Expositions, please call 678.285.3976, fax 678.285.7469 or visit the website: www.urban-expo.com. 
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