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SAN FRANCISCO INTERNATIONAL GIFT FAIR MOVES TO
 MOSCONE CENTER’S WEST HALL FOR SUMMER 2011 EDITION
New Location, Expanded Global Resources Headline California’s Biggest Gift Show 
ATLANTA, GA (April 5, 2011) – California’s biggest gift show will move to Moscone Center’s West Hall for the August 6-9, 2011 edition. Formerly housed in South Hall, the San Francisco International Gift Fair (SFIGF) will offer even more new resources this summer – from top name manufacturers and innovative newcomers to breaking trends and cutting edge designs. Among the highlights is a significantly expanded selection of global ethnic styles, handmade artisan crafts and fair trade products featured in the new Global Showplace area on the show floor. 
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“With the move to Moscone Center’s West Hall and the new addition of Global Showplace, SFIGF buyers have a lot of exciting changes to look forward to this summer,” says Doug Miller, President, Urban Expositions. “Once again, buyers can still count on the SFIGF to find everything they need while keeping their buying costs low and enjoying their stay in one of America’s most exciting cities.” 

Among the highlights for the August 2011 San Francisco International Gift Fair:

THE GLOBAL SHOWPLACE
SFIGF continues to expand its selection of ethnic styles, original artisan designs, home accents, jewelry and fair trade products from around the world. This summer, key product sectors like World Style Handcrafted, Village Arts and Museum have each been expanded and will now be grouped together on the show floor under the Global Showplace umbrella to give retailers a one-stop resource for this tremendous selection.
EXPANDED PRODUCT SELECTION – This summer, buyers will be able to explore the latest best-sellers and new introductions from some of the best names in the business. More than 600 companies will be showcased in easy-to-shop  sections on the show floor, including Design, General Gift, Handcrafted, Home & Garden, Vintage Collection, The Global Showplace (mentioned above) and Treasures To Go (cash & carry).
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HOTEL RATES STARTING AS LOW AS $89 
Urban Expositions will be buying down the rates on the show’s already discounted hotel rates to be able to offer buyers rates starting as low as $89 at hotels conveniently located near Moscone Center.  Rooms at these rates are limited and buyers are encouraged to book early. For details, visit www.sfigf.com or call the SFIGF travel agency, Connections, at 1.800.262.9947 or visit www.giftshowhotels.com.

GREEN BY DESIGN
SFIGF continues to take the lead in offering a wide range of green/eco friendly product resources. Pick up the official show directory for a complete list of exhibiting companies showcasing products or items that are made from green, sustainable, biodegradable, organic, recycled and reclaimed items.

(more)
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WINE COUNTRY
With San Francisco’s close proximity to California’s World Famous Wine Country, the SFIGF features a number of companies showcasing a variety of wine accessories and gifts as well as at-home wine tasting party products that cater directly to wine enthusiasts. 
THE LAUNCHING PAD
The Launching Pad is the product preview area that offers buyers a one-stop resource for discovering some of the wonderful lines on the show floor. This display area is also packed with quick merchandising ideas that buyers can implement in their stores.                                                                             
ONSITE BUYER SERVICES
SFIGF offers a full roster of buyer services and amenities including:

FREE SEMINARS:
The August edition will feature a top-notch educational program where retailers can learn low budget, high impact ideas in order to boost their profits. All registered buyers are invited to attend these free educational seminars.  Programs include:
Saturday, August 6, 2011
Creating Effective Selling Spaces
1:00 – 2:00 pm
Speaker: Natalie Tan, Retail Consultant, Retail Excellence Consulting

Program Description:
Learn how to maximize sales within a limited shop space and find out how to present a wide assortment of products without looking overfull. This is the session to attend for those looking to find out how to showcase their best products.
Power Merchandising
3:00 – 4:00 pm
Speaker: Natalie Tan, Retail Consultant, Retail Excellence Consulting

Program Description:
This session will show how location for each category of product is determined. The relationship between each category is also examined to maximize adjacencies to promote multiple sales.

Sunday, August  7, 2011
The Basics of Promoting Your Brand in the New Media Age: The Three Gs
11:30 am – 12:30 pm
Speaker: David Perry, CEO & Founder, David Perry & Associates

Program Description:
Perry uses “3 G’s” to show how retailers can use social media to grow their brand, business and bottom line.  Specifically, the seminar will teach how to deal with the media, and learn in this 24/7 world how the definition of that word has changed.

$ocial Networks? How to Make $ and Find Customers with Social Media
2:00 – 3:00 pm
Speaker: David Perry, CEO & Founder, David Perry & Associates

Program Description:
This seminar is designed to help retailers chart a practical course through the seas of social networking as well as show the benefits of utilizing social media within companies.
Terrific Tuesday 
Take advantage of show specials being offered by participating exhibitors on Tuesday, August 9. Show specials being offered may include free freight on an order shipped in the continental United States, buy twelve get one free and much more. A complete list of participating exhibitors will be available at the show registration desk.
(more)
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Show Your Badge & Save at Local Businesses
SFIGF is partnering with the San Francisco Convention & Visitors Bureau to offer significant discounts at local area businesses including hotels, restaurants and bars, as well as tourist attractions through the “Show Your Badge” program. To receive the discount, show attendees and exhibitors will simply present their SFIGF badge. Visit www.sfigf.com to see a complete list of participating businesses.

Parking Rebate Program Benefitting the San Francisco Food Bank
Bring any three non-perishable food items to the Parking Rebate Desk and receive a $5 transportation credit. Buyers who are unable to bring food items will receive a $3 transportation credit.  
FAST FACTS: 

SHOW HOURS
Saturday, August 6, 2011
9:00 am – 6:00 pm
Sunday, August 7, 2011

9:00 am – 6:00 pm
Monday, August 8, 2011
9:00 am – 6:00 pm
Tuesday, August 9, 2011
9:00 am – 2:00 pm

SHOW LOCATION: 
Moscone Center, West Hall, (between 4th & Howard) 800 Howard Street, San Francisco, CA  94103
                                                                                         
BUYER INFORMATION:
For attendee information or to pre-register, attendees can visit www.sfigf.com or contact Jhana Jordan, Buyer Relations Representative at 678.285.3976 ext. 233 or email jjordan@urban-expo.com or Cece Lee at 678.285.3976 ext. 332 or email clee@urban-expo.com
EXHIBITOR INFORMATION:
For exhibitor information about the San Francisco International Gift Fair, contact Leanna John, show director, Urban Expositions, 1690 Roberts Blvd. NW, Suite 111, Kennesaw, GA  30144. Phone:  678.370.0330 or 1.800.318.2238 ext. 330; Fax:  678.285.7469; E-mail: ljohn@urban-expo.com
ABOUT URBAN EXPOSITIONS
Urban Expositions is a leading producer of trade events for the gift, souvenir and resort merchandise industries. For more information, visit www.urban-expo.com
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